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FORMS OF BUSINESS ORGANIZATIONS IN THE US
The business arena of the United States of America is comprised of numerous business organizations running different business operations at different scales of the American economy. Based on ownership, these businesses are privately owned while others are government owned. The private business organizations, otherwise commonly known as the Non-Governmental Organizations (NGOs), are those that are owned by individuals or groups of individuals. On the other hand, the government or state-owned business organizations are those that are owned and controlled by either or both the federal and the state governments. The operations of such business organizations are categorized into two major groups: local and international business organizations. The local businesses operate only within the United States of America whereas the international business organizations conduct their business operations both within and without the US. Considering the size, business organizations can be classified as either small, medium, or large business organization. However, irrespective of the aspect of categorization, business organizations in the United States of America are of three different legal forms: sole proprietorship, partnership, and limited liability companies (Week, 2000). Each of these three legal forms of business organizations in the US have unique advantages and disadvantages, with all being affected by entrepreneurship in different ways.
Sole Proprietorship
By definition, sole proprietorship, otherwise called sole trader or a proprietorship, refers to the simplest form of an unincorporated business set up and run by only one owner who pays personal income tax on profits earned from the business (Nickels, et al., 2008). This form of business usually experiences very little government regulation because of their small sizes. For this reason, sole proprietorship is the most common form of business organization in the US which is run by individual self-contractors, consultants or small business owners. Sole proprietorship, just like any other form of business, has its advantages and disadvantages.
The first advantage of sole proprietorship is that it is much easier to establish due to high simplicity in legal formation procedure. In this respect, a sole proprietor is only required to register his or her name and secure a local business operation license and get started with the business (Briggeman, et al., 2009). A second advantage of sole proprietorship is that the sole trader is his or her own boss, meaning that the owner enjoys all the profits generated from the business all alone. In addition, the sole proprietor can freely mix his or her own personal property with that of the business to adequately meet business demands and attain maximum profit. The decision-making process in this kind of business is very quick since it is the responsibility of only one person, the sole proprietor (Briggeman, et al., 2009). This is very advantageous in the sense that faster decisions pertaining to the business operations are made in a timely fashion, allowing the business to respond effectively to the changes in the market environment to reap maximum profits form business operations.
However, sole proprietorship has the major disadvantage of putting the sole trader only to all the business risks that may arise from the business operations. This implies that the sole proprietor is subject to unlimited personal liability for the debts, losses and liabilities of the business, and his personal property can be called to pay for such liabilities anytime. The other disadvantage of sole proprietorship is that its success and continuity rely solely on the owner, meaning that if the owner dies or becomes bankrupt, the life of the business is more likely to end than to continue (Briggeman, et al., 2009). Being a small-sized business, sole proprietorship is highly impacted by entrepreneurship. Entrepreneurs in the US bring into the market very competitive products and services and target very specific markets. The entrepreneurs usually make maximum deployment of technology, services and products that are both of high quality and lower cost to the consumers. The sole proprietors are people who are financially limited and find it hard to employ high-level technology, meaning that they continuously lose customers to entrepreneurs. This is a great challenge exposing sole proprietorship to possibilities of collapse in the near future.
Partnership
By definition, a partnership can be said to be a legal form of business operation that is formed by the mutual agreement between two or more individuals with a common business interest and who contribute capital to start a business and consequently share the management and profits of such a business (Nickels, et al., 2008). Though the US federal government recognizes many types of partnerships, general and limited partnerships are the two major types of this form of business. In a general partnership, the general business partners, who are the managers of such business, have unlimited liability towards the partnership's debts and other obligations. On the other hand, a limited partnership has both general and limited partners. The limited have no control over the business and the liability to the partnership's debts and other obligations is only limited to their capital amount contributed into the business (Astrachan & Shanker, 2003). For this reason, limited partners in a general partnership are considered more as investors rather than owners of such a business.
One of the major advantages of a partnership is the tax treatment it enjoys. A partnership as a business organization does not have the obligation to pay tax on its income from business operations. Instead, such tax obligation is passed on to the individual partners through any profits or losses shared to such partners (Astrachan & Shanker, 2003). The other advantage of partnership is that, just like the sole proprietorship, it is simple to form as no complicated legal procedures are needed. A partnership agreement is the only document needed for registration and for the partners to set their business in motion. In addition, partnerships enjoy combined abilities and judgement whereby the skills and experiences of all the partners are pooled together, something that helps to reduce errors of judgement and thus improve the quality of business decisions made in running the business.
One of the major disadvantages of partnership form of business is unlimited liability. This demerit is largely felt by the general partners, the business owners who are personally liable for the partnership's obligations and debts. Each general partner can act on behalf of the partnership, meaning that every partner faces the risk to suffer not only for his or her own mistakes, but also for the lapses and dishonesty of other partners (Astrachan & Shanker, 2003). Another disadvantage of this form of business is that there is no flexibility in business operations. This is because partners agree to run a specific line of business with no transferability of interest. This locks up an individual partner’s capital, making his or her investment in a partnership fixed and non-liquid. This lack of flexibility, coupled with the high risk of losing personal property, are the main reasons why partnerships in the US face stiff competition from entrepreneurs. As partners are hesitant to venture into new lines of business for fear of losses, independent entrepreneurs capitalize on such market gaps, bringing into the market a very competitive force that is gradually eating forcing partnerships out of business. 
Limited Liability Companies
This is another form of business organization majorly comprised of large business organizations. By definition, a limited liability company is a form of business organization whereby the members of the company cannot be held personally liable for the company's debts or liabilities. Limited liability companies are essentially hybrid entities that combine the characteristics of a corporation and a partnership or sole proprietorship (Nickels, et al., 2008). This is because such business organizations have the liability-shield advantages of a corporation and the flexibility and tax pass-through advantages of a partnership. The legal requirements and formalities of a limited liability company is by far much more complicated and strict than for the sole proprietorship and partnerships. Companies are usually owned by the shareholders but controlled by directors who are appointed and/or elected by the shareholders.
The main advantage of this form of business organization is the limited liability of the shareholders. The shareholders liability to the debts and other obligations of a company is limited to the amount of capital contributed in shares to the company. This is because the company is legally considered as a sperate legal entity that can enter into business contracts, sew and be sewed in its own name. Another advantage is the tax efficiency. More opportunity and great flexibility is offered by limited companies in the case of taxation on profits and on personal income. In addition, limited liability companies have a professional and corporate status, something that helps a great deal in boosting the value, credibility, and trust of the business in the eyes of the market and the general public.
However, limited liability companies have the main disadvantage as high complication in the formation procedure. The legal requirements and formalities involved in the formation of companies are very expensive and costly. In addition, this form of business organization has more complex, time consuming accounting and administration requirements. Limited liability companies, given their big size and large pool of funds, are able to employ different people high levels of skill and experiences. These employees bring into the company a wide range of entrepreneurial talents that help the companies to effectively compete in the market. This is a from of entrepreneurship that is called intrapreneurship since entrepreneurs are promoted from within the companies (Carree & Thurik, 2003). Consequently, entrepreneurship in the US has had a positive impact on limited liability companies, giving them a sharp competitive edge in the market.
In conclusion, and having discussed all the above different forms of business organizations in the US, I have developed a higher interest in the sole proprietorship form of business organization. This is because it creates room for individuals to establish and run their own business ventures with very low formation costs. This form of business features within the small business classification and has different positive contributions to the American economy. For instance, sole proprietorship helps to promote entrepreneurship in the US economy, such entrepreneurs make use of locally available resources to produce goods and services that are of high quality and affordable to the people. This increases customer satisfaction, something that stimulates household spending and thus increased money circulation in the American economy (Carree & Thurik, 2003). The increased household spending motivated by the sole proprietorships and entrepreneurships produces a ripple effect that ultimately leads to enhanced growth and stability of the American economy. 
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